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CONTACT

emall: Jackanderson@outlook.co.nz
mobile: +64 0274210451
iNnstagram: @jackanders.n



BRANDING



PARKVIEW ESTATE

the client ‘Parkview Estate’ is a lifestyle village located in Pukekohe,
Auckland. It caters to people aged 55 and above who want to
keep living an independent life and still have a sense of
community. They wanted a fresh re-brand for their village
which would appear in their newsletters, business cards and
email footers. The leaves on the logo represent the people and
the branch represents the foundation of a community which
come together to bring life and nature to the village.






NAILED IT

‘Nailed It Building LTD’ is a small building company based

in Auckland City. They approached me to design a fresh

and simple logo to represent their company while maintaining
low costs. To battle this | designed them a black and white logo

to cut down on printing costs.

the client






THOMAS ANDERSON

h L\IUA|| LED IT. HEAD OF BUILDING

LDERS LTD

Email: thomas@nailedit.co.nz
Mobile: 027 5908 723
Telephone: (09) 238 2381




PUBLICATION



GENIUS MAGAZINE

the brief Genius is an American digital media company which focus
mainly on music. Thier platform is currently only available
online and | saw this as a perfect opportunity to design a
magazine for their audience and possibly open up a new
target audience for them.















AUTOBAHN CAFE

the client ‘Autobahn Cafe’ is a small local business in the franklin region
of Auckland. They have two different locations and they

needed their outdated and unresponsive website updated and
revamped. The website was developed with Word-

press and is responsive on both mobile and desktop.









NOURISH GROUP

the client

‘Nourish Group’ is a hospitality company which owns many
restuarants and cafes around New Zealand. | was assigned

a freelance task to design the function packs for the websites
of these restuarants. | followed strict brand guidelines to
successfully convey the information | was given.






PACKAGING




MILK 2.0

‘Milk 2.0’ is a local company in Auckland who make plant
based almond milk with flavour. They wanted a new look for
their brand and packaging to reach an undiscovered target
audience. | followed the direction of naked and pure, showing
exactly what the ingredients of the product are. This would

suit a health conscious target audience who are also
lactose intolerent or vegan. This was a live brief for university.

the client









EVENT



OUTLIER

the scenario Outlier is a music festival | worked on for a university
assignment. It is a day long festival which is targeted towards
music fans who are aged between 18 and 30. The keywords for
the festival are; Bold, friendly, social and warm. | have used
colour and type to accommodate to these keywords and my
target audience.












ILLUSTRATION










